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BRANDING GUIDE

Wordmark

The wordmark of Banshee is stylized into
an abstract shape, as opposed to being
typed in a specific font.

The wordmark may be presented as
Horizontal or Vertical, with slightly
different artwork for each. The letter
forms in the Horizontal and Stacked
versions are basically the same with
slight variation for balance. Do not
change or exchange the lefter forms on
any version for any reason.

Note that the letters in the horizontal
version TOUCH and OVERLAP where
the letters in the vertical version do not.
Although there is basic symmetry in play,
it is imperfect, and based on visual
balance more than mathematical.

The wordmark may be presented in any
of the brand colors, but should always
default to Banshee Red when possible,
unless contrast or printing limitations

prohibit.

If the wordmark must be used in plain
type, always attemp to use one of the
brand’s approved fonts where possible.

Horizontal wordmark

Vertical wordmark

:
n
Z
:
Z
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BRANDING GUIDE

Subheading

The wordmark may be ammended by

two tiers of subheading. An H2 and an
H3.

The H2 is a standard case use of the
Europa-Bold font, and the H3 is a
standard case use of the Garet Book
font at 25% the height of the H2.

The baseline of the H2 and H3 should
align. The horizontal space between the
H2 and the H3 is 50% of the height of
the tag.

The word mark is 3X overall compared
to the H2 at TA, with a .5X vertical
space between the two.

See font palette page for more details
and usage rules on each font.

Subheading lockup

Example =
Subheading

Secondary
N ing =  baseline

Two Words =,

AR e

Opti
pt I o n Single Line if that’s all that’s needed

— [
Tag Line =
Subheading

Banana Stand Inc.
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BRANDING GUIDE

Icon + Lockup

The icon for Banshee is a mashup of 3
lightning bolts, representing the three
principals of the company - and
referencing the previous “Runners”
branding. The resulting abstract shape
ends up looking like a star, an explosion,
shattered glass, or a simply random

scribble.

Although the tips of the lightning bolts
are usually pointed - they are rounded
here for the icon to better match the
roundness of the lefters in the wordmark.

The icon may be presented whole and
opaque, as ifs respective lightning
shapes overlaid, outlined, or stylized in
various ways as long as the exact
shape, dimensions, and orientation is
kept the same.

The icon may be placed over the
Wordmark or Wordmark and
subheaings for a full brand lockup.
Alignment of the icon over the wordmark
should always be as shown - which is
visually aligned, not mathematically.

QOutline

Scribble

Concept

Opaqgue outline

Vitruvian lockup/circle

x I a n Secondary
Subheading

Lockup

This is the Wordmark
Subheads + Icon together

Banana Stand Inc.
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BRANDING GUIDE

A XAk

The icons presented on this slide show (

examples of how the various elements m m
may be used and combined to create

interesting and memorable graphics for

social media, favicons, stickers, etc.

These do not represent every possible or
acceptable iteration, but are to serve as
a starting point.

Banana Stand Inc. BANSHEE 7



BRANDING GUIDE

Responsive Design

La r est This is for when you have
the most room possible

As needs change from web to print to

packaging and other unique uses, there
will be times when space and format
constraints require the brand to utlizie
different elements of the logo to fit into
the given space.

This slide is meant to guide the brand A e
when needing to cut, remove, or alter
elements based on context. Each

iteration takes up less space than the

one above it.

Banana Stand Inc. BANSHEE






BRANDING GUIDE

Color Palette

The color palette for Banshee is simple,
bold, and unique. It has a slight lean
tfowards the whimsical and bright without
being childish or cartoony.

The primary color is a bright and vibrant
red chosen to capture attention and
stand out. It's complemented by a bright
purple for just enough contrast while sill
being part of the visual language, and
accentuated by a poppy yellow and
blue, reminiscent of 80s arcade games.

The addition of black and white are
important and should not be underused
or seen as pedestrian. The black in
particular is not a traditional black, but a
slightly lighter and more natural version
to keep things from being too modern or
stark. White should be kept as pure.

Banana Stand Inc.

PANTONE Bright Red C
HEX FFO000

RGB 25500
CMYK0991000

PANTONE Natural Black C
HEX TATATA
RGB 26 26 26

CMYK 73676578

PANTONE 2592 C
HEX 97258E

RGB 151 37 142
CMYK 4710010

PANTONE Pure White
HEX FFFFFF

RGB 255 255 255
CMYK00O00O0

PANTONE 388 C
HEX CADB15
RGB 202 219 21
CMYK 2601000

PANTONE 3105 C
HEX OOFFFF

RGB 0 255 255
CMYK 520130

BANSHEE



BRANDING GUIDE

H2
\ Europa - Bold

abcdefghijklmnopqrstuvwxyz
Font Palette ABCDEFGHIJKLMNOPQRSTUVYWXYZ

The font palefte has been chosen 1 234567890 ! @#$%I\&*()

based on legibility, flexibility, and
simplicity. Because the company
showcases others’ work, the style
shouldn't be overwhelming or

distracting. And because the H 3
Wordmark letters are so unique and

A Garet - Book
potentially steal the show. a b C d efg h ij |_< | M NO p q rSt U VWXyZ

The three main fonts: Europa (Bold),
Gare)ond orehod%eon ond ABCDEFGHIJKLMNOPQRSTUVWXYZ
modern, with only slight difrerences

between them. All are used with 1234567890 @#$%/\&* ()

standard spacing and kerning and at
their default weights. VWhere Europa
and Garet are square and balanced,
Futura PT is tall and narrow, being

highly efficient in saving space while BOdy CO py SMALL  CAPS
retaining legibility. FUTU q P-|— CINDIE MONO D

ABCDEFCHIJKLMNOPQRSTUVINXYZ

abcdefghijkimnopgrstuvwxyz A
1284567890 | A#SY " & * | |

ABCDEFGHIKIMNOPQRSTUVWXY/Z
12345678901@# 3% &™)

Banana Stand Inc. BANSHEE
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BRANDING GUIDE

Tone Of Voice

Banshee's primary archetype is The
Creator, reflecting the brand's deep
commitment to originality, innovation,
arfistic expression, and collaboration.
This archetype might be more
accurately presented as The Creators,
plural, as the internal relationships
within Banshee are every bit as
important fo the overall TOV as the
relationships they build with clients.

The Magician serves as Banshee's
secondary archetype, honing in on the
brand's transformative properties,
visionary attitude, and confidence in its
abilities and offerings. Banshee's
supporting archetypes are a blend of
the Explorer and Jester, each
contributing unique facets to the
brand's identity.

Together, these archetypes form a rich
and cohesive narrative that
encapsulates Banshee's values,
mission, and unique positioning in the
market. The Creator's originality and
collaboration, combined with the
Magician's transformative abilifies,
supported by the adventurous Explorer
and playful Jester, create o compelling
brand story.

ARCHETYPE HEAT MAP

PRIMARY
The Creator

SECONDARY
The Magician

SUPPORTING
Explorer/Jester

— Connections to
neighboring or distant
but complementary
traits.

. Primary Client Entry
due to emotional
response and market
differentiator.

CERTAINTY

STATUS

X
=
S
o
o
o

CONTROL

STRATEGIST
COMFIDENCE

TRANSLATOR
AMALYSIS

........

DETECT)VE
ANSWERS

SHAMAN
MASTERY

MASTER
SUPERIORITY

JUDGE
TRADITION

RULER
PRESTIGE

FOUNDER AMBASSADOR
PRIDE EVANGELIZE /

“

ADVOCATE
PARTICIPATION

CITIZEM
BELOMNGING

'EVERYMAN |

PARTHER
SUPPORT

NETWORKER
EXPAMSION

COLLABORATION

REFORMER

. INCLUSION /)

EMTERTAIMER FOOL
STIMULATIO N CAREFREE

GUIDE
L EADERSH

SEEKER
ADVENTURE

SCIENTIST ALCHEMIST

INTELLIGE NCE |TRANSFORMARION' [

n.) MAGICIAN | EXPLORER ~ JESTER ';
"\ AMAZEMENT | T ~ TREEDOM - FUN .

\ SHAPESHIFTER

"FUTURIST _
\ UNEXPECTED

\ ADVANCEMENT

DARE DEVIL
EXTREME

VISIONARY
PIONEERING

/

EMGINEER

PRD?OE#TEUR f
INVEMTIVE /

SHOCK

",

- MATCHMAKER
COMPLEMEMNT

ATHLETE
PERFORMAMNC

HEDOMNIST
DESIRE

LIBERATOR
EMPOWERMENT

GAMBLER

RECEFIMNE RISK-TAKER

LOVER
L INTIMACY

REBEL |
\ DEFIANCE |

' HERO .
| COURAGE

ACTIVIST MAVERICK WARRIOR RESCUER ROMANTIC
CHAMPIONING | UNORTHODOYX / \ DESTRUCTION | SUPERPOWERS / ' ADORATION /
IDEALIST DREAMER “" /' GUARDIAN HEALER
CONTENTMENT FANTASY \ [COMPASSIONATE| WHOLENESS

INNOCENT | | CAREGIVER :

.......... "URIT"r’""_'I'_'_"  PROTECTION | 3
.USE T CHILD ER | ANGEL  ORGANIZER |

INSPIRATION CLARITY

AMUSEMENT /1 DOING GOOD

RESPONSIBILITY

Full Tone of Voice and Brand Alignment Guide is available in a separate document.

Banana Stand Inc.
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BRAND DESIGN BY MATT CHAIT
FOR BANANA STAND INC.




