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BRAND OVERVIEW

Avjou is innovating science and

nurturing confidence through natural,

effective hair care solutions.

Aviou Founder - Golnaz Ahmadi

As a renowned hair stylist in Los Angeles, | often saw my clients and friends struggling with the issues of
premature greying and hair loss. | noticed them showing signs of depression, suffering from low
confidence, and losing themselves.

The effect of losing your hair is already emotionally painful, but greying at the same time compounds the
issue and feels even more devestating. | knew | needed to make a difference. So | set out to create a
brand that would tackle both of these challenges af the same time.

Avjou is the result of 2 years of intense research and development in my salon and with leading local
scientists and chemists. The result is a line of products that | am happy to present as natural and effective
cures for premature greying and hair loss.

iy

With love,
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LOGO ELEMENTS

The brand's proper name is ‘Avjou,’
stylized in all lower-case.

The brand icon is stylized lower-case g,
as taken from the brand name graphic.

The “o" in the brand name is slightly
skewed to show imperfection and
personality. All letters are aligned at top
and bottom, except for the descender of
the “|" which extends below the
baseline. The length of extension is
based on the concept bellow:

The slope of right side of the ‘a’, the
descender of the ‘| and the left side of
the 'v” are all identical. The excess space
above this shape on the ’|" determines its
extension below the baseline.

Clear space is used to ensure that no
additional graphics or text crowd the
brand name. Always try to maintain the
minimum or ideal clear space when
designing for web or print.

When used vertically, the brand name
should always read top to bottom, never
bottom to top.

brand name

avjou

clear space

av)ou

1) U

control

minimum clear space

ideal clear space

brand icon

4

vertical use

NOIAR
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SUB-BRANDS

When the brand name is accompanied
by a sub-brand, such as researche,’
'kids' "home," etc., the sub-brand will be
appended on the bottom right in its own
unique style and font, while always
leaving the brand's proper name in-tact.

‘avjou researche’ sub-brand example

av)oul

researche

Banana Stand Inc. AVJOU
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examples in brand colors

g,
aa

ICONOGRAPHY

‘ l]
This slide presents a variety of potential
iconography for the brand. These
options serve merely as a launching
point for inspiration. While each
demonstrates a facet of the brand's

identity, they're not exhaustive or limited
choices.

opaque icons
F

fransparent watermarks

avjou

researche
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COLOR PALETTE

The chosen color palette for Avjou
evokes an air of clean, natural beauty
that mirrors the brand's overall mission
and positioning.

By focusing on organic and harmonious
shades, the palette offers proper contrast
and variance, enhancing the user
experience (UX) on the brand's website
and on print products.

Banana Stand Inc.

AVJOU

WHITE

PANTONE P 1-1 C
HEX fff

RGBOOO
CMYK0OO0O0O

LABOOO
GrayScale O

AVJOU BLACK

PANTONE BLACK 6 C

HEX 23 24 23

RGB 35 36 35
CMYK 72 64 65 71
LAB 14 -1 0
GrayScale 86

LEMON
PANTONE 396 C
HEX e8d947

RGB 232 217 69
CMYK 10 8 100 O
LAB 86 -7 69
GrayScale 21
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FONT PALETTE

The font palette for Aviou is very clean,
simple, and modern. For all Headings

and Titles, use various weights of Futura
PT, a classic font known for its legibility,
balance, and good on-page contrast.

For Body Paragraph copy for web and
print, use Garet at the '‘Book” weight with
standard spacing. Garet has slightly
more charachter and charm than Futura
PT, but retains the clean, modern,
sans-serif motif and is a good
complemetary choice.

When designing packaging, use
Braodacre at the ‘Regular O" weight for
product titles (such as “hair serum”). This
weight of Broadacre has a unique style
and balance that sets it apart from most
common fonts and should be used
sparingly for effect. The capital letters
are too stylized for the Avjou palette, so
when in use, Broadacre should only be
typed in all lower-case.

H1 H2, H3, Titles
Futura PT — Light, Medium, Heavy

abcdetghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890 1@#$%"~&* ()

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890 1@#$%"&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 |@#5%"&*()

Body Paragraph
Garet - Book

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 |@#S % &*()

product titling, lower-case only
proadacre - regular O

abcdefghijklmnopqrstuvwxyz

Banana Stand Inc.
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STRATEGIST TRANSLATOR SCIENTIST ALCHEMIST GUIDE SEEKER EMTERTAIMNER FOOL
EONHD[:NE-E.I_‘ AMALYSIS INTELLIGEMNCE | TRANSFORMATION LEADERSHIP ADVENTURE STIMULATION CAREFREE
SAGE .. MAGICIAN EXPLORER JESTER
ARCHETYPE HEAT MAP WISDOM AMAZEMENT FREEDOM FUN
o _ _ SHAMAN "~ - DETECTIVE ENGINEER VISIONARY FUTURIST DARE DEVYIL SHAPESHIFTER PROVOCATEUR
Aviou's primary archetype is The MASTERY ANSWERS INVENTIVE PIONEERING ADVANCEMENT EXTREME UNEXPECTED SHOCK
Caregiver, reflecting the brand's deep
commitment to compassion, wholeness,
healing, and nurturing. This archetype
. . | .
embOd.'es the essence of Aviou's mission MASTER JUDGE REFORMER GAMBLER LIBERATOR ATHLETE MATCHMAKER HEDONIST
to provide natural and safe solutions for SUPERIORITY TRADITION REDEFINE RISK-TAKER EMPOWERMENT | PERFORMANCE COMPLEMENT DESIRE
hair rejuvenation.
The Magician serves as Avjou's
9 © RULER REBEL HERO LOVER
secondary archetype, capturing the
brand's intelligence, transformative PRESTIGE DEFIANCE COURAGE INTIMACY
properties, inventiveness, visionary
pioneering fraits, and confidence in it's
: ; ; : FOUNDER-. AMBASSADOR ACTIVIST MAVYERICK WARRIOR RESCUER COMPANION ROMANTIC
off.erlr:gé. This qrchetype O|Ign5W|Th PRIDE -1, EVANGELIZE CHAMPIONING = UNORTHODOX DESTRUCTION | SUPERPOWERS ATTENTION ADORATION
Avjou's innovative approach to hair
care, emphasizing the brand's ability to
create clinically-proven solutions. .
CITIZEN ADVOCATE 1"'.||;I'Eﬁ|.L|$T DREAMER ARTIST STORYTELLER GUARDIAN HEALER
Aviou's supporting archetypes are a BELONGING | PARTICIPATION |/ CONTENTMENT FANTASY ORIGINALITY METAPHOR . |/COMPASSIONATE  WHOLENESS
blend of the Hero and Creator, each - '
confributing unique facets to the brand's . ) \
identity: The Hero emphasizes
’ ’ EVERYMAN INNOCENT CREATOR . CAREGIVER
empowerment, performance, and | g B U RN e A e T .
rescuer traifs.The Creator focuses on INCLUSION S 0 7-.....% EXPRESSION '.\_pRDTECTIDN;
style and entrepreneurship, reflectng | B N L T Q __
Avjou's aftention t thetic defail TS S
VIO s dliention 1o aesihetic d,e at PARTNER ... ...  NETWORKER MUSE CHILD DESIGNER '*- ENTREPENEUER ANGEL ORGANIZER
innovative formU|Ohonl and artistic SUPPORT EXPANSION INSPIRATION AMUSEMENT STYLE NOVELTY DOING GOOD CLARITY
expression.
Access to Aviou's full Tone Of Voice
guide is available upon request.
Banana Stand Inc. AVJOU 12
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TOV PYRAMID

The TOV Pyramid sums up Avjou's brand
voice in a single visual. Brand
Archetypes and Traits are fo be
internalized and used to guide the brand
in its creative and business decisions, but
not externalized as public-facing
language or marketing copy:.

The brand's Services are intangible
qualities, feelings, and benefits that the
audience receives, while the brand’s
Output are the actual tangible products.
Both Services and Output are
marketable and should be shown and
explained at every opportunity.

Archetype

THE
CAREGIVER

The Magician
Hero / Creator

Internalize

BRAND TRAITS

Nurturing, Innovative, Confident,
Knowledgeable, Adventurous

MISSION STATEMENT

Avjou is dedicated to restoring your hair’s vitality through natural, innovative care.
Join us in a journey towards a confident, healthier you.

The Mission Statement should
convert the concepts above to
the output below

Avjou is innovating science and nurturing confidence through natural, effective solutions.

SERVICES

Confidence, Education, Emotional Support, Empowerment, Transformation,
Connection, Improved Self-Image, Trust, Luxury, Inspiration, Satisfaction, Jouy, Relief

Externalize

OUTPUT

Clinically-proven hair care products designed to stimulate hair growth and restore natural coloration.

Banana Stand Inc.
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PRODUCT USAGE

Shown on this page are digital mockups
to illustrate how the brand might use ifs
elements, fonts, and colors when

desinging products and packaging.

AR

Note the use of space, the correct
vertical arrangement of the brand title,
the use of the various fonts, weights, and
the use of other languages (English,
French, Chinese, Arabic) in the same font
weight and styles.
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Designs should always be kept as clean,
simple, and balanced as possible,
avoiding busy graphics, patterns,
dropshadows, outlines, or other text pr
graphic decorations.

no

aLjoIeas al

Ideally, each product would contain
white, Aviou Black, and one color from
the palette, avoiding mixing multiple
colors together, even if on brand. This
ensures contrast and uniformity as the
brand’s offerings expand.

Banana Stand Inc. AVJOU
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PHOTO USAGE

When shooting or choosing photos for
social or marketfing use, a few guidelines
should be followed to remain on-brand:

Make sure to include various types of
people throughout, not only young,
female, objectively beautiful models.
Showing younger, older, male, female,
different races and ethnicities shows that
this product line is for anyone suffering
from premature hair-loss or greying.

Use enjoyable use imagery (someone in
the shower for example, using and
enjoying the process and product).

Use clear, high-quality, detailed imagery
at every opportunity, and make sure to
leave space for branding/watermarking
on images. Branding should be in
approved brand colors.

Showing texture and color of product is
good, as is showing products in situ
when possible.

Banana Stand Inc.

AVIOU
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PHOTO MISUSE

Avoid anything that looks overly clinical,
medicinal, or employs any
lighting/styling that medical or clinical
products would normally use.

Avoid anything negative, shameful, sad,
dark, depressing, or that makes fun of,
satirizes, or makes light of hair loss or
greying. Humor is not part of the brand's
language.

Avoid graphics, illustrations, or other
things that belong in a doctor’s office or
hair treatment facility. Although the brand
is clinically-proven, there is no need to
share overly clinical imagery as a selling
fool.

Banana Stand Inc.

AVJOU
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LOGO MISUSE

These are just a few examples of ways
that the logo elements should NOT be
used.

Don't mix fonts, cases, or use any
elements in mixed positions or
unapproved rotational angles.

Don't use any other fonts beyond what is
approved in this guide.

Don't mix colors between elements, even
if on-brand, and, as always, maintain
proportions at all times with no
exceptions ever.

Don't use drop-shadows or 3D
elements, as the brand is intentionally
clean and flat. Don't use any unnatural
colors, neons.
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